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CHARLES KERR 
  

Address Los Angeles, CA, 90016 

Phone 213.925.3683 

E-mail promotionskerr@gmail.com 

  

 

Proactive and achievement-oriented Marketing, Promotions & Events Director bringing 10+ years of 

marketing and promotions leadership experience with special emphasis on achieving strategic goals. Has 

the ability to effectively develop, plan, launch and manage promotional campaigns & partnerships from 

concept to completion. Articulate communicator, natural leader, incredible event manager and uber 

organized director. 

 

 Work History 

  Jul 2009 - 

Dec 2019 

Marketing, Promotions & Events Director  

CUMULUS MEDIA, INC, LOS ANGELES, CA 

 Precision management and execution of marketing and event initiatives for 95.5 

KLOS & 790 KABC Los Angeles, which generate sales revenues in excess of $25M 

 Proven to produce wildly creative and effective multi platform marketing 

campaigns for sales, entertainment and charity verticals; often with impossible 

turnaround 

 Example - Comedy for a Cause with Jerry Seinfeld, Ray Romano and Jason 

Alexander. Raised $180,000 in 2 weeks 

 Example - KLOS Surf City Blitz on Huntington State Beach with The Offspring, 

Pennywise, Social Distortion, Rancid and Bad Religion. 50,000 in attendance over 2 

days. 

 Example - "Stuff-A-Truck" campaign to fight hunger with Salvation Army and 

Harvesting Hope. Event has won multiple awards 

 Utilized strong industry relationships and shrewd negotiation skills to produce 

successful events with in budget 

 Manage a dynamic staff and schedule of 25-30 direct reports 

 Work with several teams to develop on-air, on-line, social, print, billboard and on-

site creatives to drive fan engagement 

 Represent the radio stations at industry events and trade shows 

  Jan 2004 - 

Apr 2009 

Events, Marketing and Promotions Manager  

CBS CORPORATION, LOS ANGELES, CA 

 Spearheaded all aspects of events, promotions and marketing for 97.1 KLSX, a 

station with $50M in annual revenue. Home to the Howard Stern Show and Tom 

Leykis Show 

 Created a system that allows for the smooth production of more than 400 NTR 

(non-traditional revenue) events each year 

 Produced premiere parties for clientele including NBC, Miller, Palms Hotel, Jim 
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Beam, Playboy, and more 

 Hired and managed team of 50+ station representatives. Authored the station 

representative handbook 

 Instrumental in creating the first CBS web team and web room which was rolled 

out at each of the 6 stations in the cluster. Revenue grew from $80,000 in 2003 to 

more than $1.3M in 2009 

  Jun 2002 - 

Jan 2004 

Assistant Marketing Director  

CBS CORPORATION, LOS ANGELES, CA 

 Worked directly with Marketing Director and Sales Managers of 980 KFWB to 

coordinate and execute over 300 station promotional events annually 

 Emphasis on sports marketing initiatives for the Los Angeles Dodgers baseball team 

including events, promotions and advertising 

 Station grew from 30 onsite events in 2002 to over 300 events in 2003 

 Events resulted in $1M in NTR revenue - first time in station's history 

 Managed an annual promotional budget of $50,000 

 Hired, trained and motivated a team of 25 station representatives 

 Created the "Take a Swing Against Cancer" event where fans could take batting 

practice with former Dodger players in exchange for their donation. Raised more 

than $28,000 in one day. In fact, the Dodgers liked the idea so much, they built 

their own batting cage to use at all their fan appreciation events! 
 

 

Education 

  
 

Bachelor of Arts Degree: Radio, Television & Film  

University of California - Northridge, CA 

  
 

Foundation Diploma: Online Marketing  

Shaw Academy 
 

 

Skills 

 

Microsoft Office (Word, Excel, PowerPoint, Outlook)   

Excellent 
 

 

Interests 

 

Sports, Music, Hot Rods & Live Entertainment 
 

 


