
 

 Gary Scott Los Angeles, CA 90029 ▪  (626) 676-1915 

garyrobertscott@gmail.com  ▪  linkedin.com/in/garyrobertscott/ 

Content Director and Strategist 
Creative strategist and storyteller, most recently at public radio station KCRW. Demonstrated ability to set a compelling 

editorial mission, oversee multi-million dollar projects, and lead a large, multi-disciplinary teams to create award-winning 

news and cultural content that grows audience and deepens engagement. 

Over 20 years of experience in news and entertainment media. Possess excellent managerial, operational, and               

production skills. Launched a podcast network, local and national radio programs, and directed editorial and digital                

staffs. Able to articulate an inspiring vision in simple terms to ensure effective communication across operations. 

Highlights of Expertise 

● Radio Broadcasting / Multimedia Communications  

● Broadcast Journalism & Program Management 

● Digital Programming & Operations Management 

● Multiplatform Program Development 

● Web Content Design & Oversight 

● Marketing Campaigns & Promotions 

● Organizational Development 

● Process Redesign / Change Management  

● Staff Development Programs 

● Business Development 

Career Experience 

Inside Voices Media, Los Angeles, CA, 2018 to Present 

CEO 

Inside Voices creates original podcasts and offers consulting services, editorial guidance, and talent development for               

podcasts, radio, and other narrative media. Clients include Paperclip LTD, Nixon-Peabody LLP, Santa Monica College,               

Starburns Audio, and L.A. Theatre Works. 

KCRW, Santa Monica, CA, 2008 to 2018 

PROGRAM DIRECTOR, 2013 to 2018 

Managed content and programming for Southern California’s leading National Public Radio (NPR)-affiliate. Directed             

programming and on-air scheduling, managed an award-winning newsroom, developed local and national            

shows, set editorial and taste standards, supervised a staff of 50+, set promotion and marketing campaigns,                

coordinated digital content, and negotiated contracts. Established KCRW’s first newsroom, podcast network, and             

transformed the KCRW Independent Producer Project into a nationally recognized talent and innovation lab. 

♦ Achieved the highest radio ratings in KCRW’s history, along with three-fold growth in digital/streaming              

metrics, and a more than doubling of revenue by improving quality of all programming (music, news, arts).  

♦ Oversaw launch of a daily news and entertainment show, Press Play with Madeleine Brand, and identified                

areas to restructure staff to significantly expand and improve news content. 

♦ Oversaw creation and launch of KCRW’s podcast network called “one of the most interesting … in the biz”. 

♦ Developed new shows, including Here Be Monsters, Lost Notes, Welcome to Los Angeles, All the President’s                

Lawyers, Nocturne, Don’t @ Me with Justin Simien, Bodies, Off the Block, Below the Ten, There Goes the                  

Neighborhood: Los Angeles, and Cargoland. 

♦ Improved news coverage and capacity by securing a $1M grant to fund a multiplatform, multi-year               

reporting project on vulnerable populations. 
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♦ Enhanced KCRW’s positive image by introducing digital-first products, redesigning company website, and            

developing the station’s first content blogs.  

♦ Reformatted and expanded what would become KCRW’s most popular show and podcast, Left, Right, and               

Center. 

♦ Instituted social media and digital protocols to unify and grow KCRW’s digital footprint around all areas of                 

content. 

NEWS PROGRAM DIRECTOR 2011 to 2013 (promoted) 

Established KCRW’s inaugural news teams and breaking news procedures; built and managed a team of hosts,                

producers, and support staff to program within Morning Edition and All Things Considered, as well as original                 

programs To the Point, The Business, Which Way, LA? and Left, Right and Center. 

♦ Increased impact and grew audience by bringing in new voices, launching a digital strategy, and               

expanding/professionalizing the award-winning news team. 

♦ Devised breaking news and style standards for all programming staff, and station-wide ethics guidelines. 

MANAGING PRODUCER 2010 to 2011 (promoted) 

Supervised the nationally syndicated show To the Point and public-affairs show Which Way, LA?, hosted by Warren                 

Olney. Achieved substantial growth in both shows through better training and promotion, as well as               

implementing effective audience engagement strategies. 

PRODUCER 2008 to 2010 (promoted) 

Selected topics, booked guests, and prepared daily rundowns for the shows To the Point and Which Way, LA?                  

Improved collaboration between editorial and production teams and created procedures for field reporting. 

Additionally, worked as an award-winning reporter and editor between 1997 and 2010. Roles include Capitol Bureau 

Chief for the LA Daily Journal, Political Editor for the San Gabriel Valley Newspaper Group, and Senior Reporter for 

the Pasadena Star-News, the Claremont Courier, and Claremont Colleges Alumni Magazines. 

Education & Credentials 

Bachelor of Arts in Rhetoric  

University of California, Berkeley, Berkeley, CA  

Boards  

Los Angeles Theatre Works Board of Directors, May 2019-present 

Awards 

As manager, KCRW won more than three-dozen regional and national awards for news and feature reporting,                

including the Los Angeles Press Club, PRNDI, Edward R. Murrow, and Golden Mike. Personally earned: 

● The Beacon Award, California First Amendment Coalition  

● Best Investigative/Enterprise Reporting Awards (multiple), California Newspaper Publishers Association 


