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Radio: A Return To “Normal?”

Executive Summary
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Methodology
• 474 commercial radio stations in the U.S. & Canada 
• N = 30,819
• Interview dates: January 5 - February 7, 2022 (during COVID omicron)

• TS 2021 dates: January/February 2021 during COVID
• TS 2020 dates: January/February 2020 pre-COVID

• Most respondents are members of station databases. Some responses were 
gathered via station websites and/or social media pages

• All responses were collected online and weighted using Nielsen 2021 market 
population data. 

• This is a web survey and does not represent all commercial radio listeners or 
each station’s audience. It is not quotaed to the U.S./Canadian populations. 

• “P1” station refers to the station that sent the survey.
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COVID aside, radio listening even among core fans is 
tick down, while the audience is aging. No surprise: 
younger people are least involved with AM/FM radio.
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AM/FM Listening Is Slowly Trending Down,
Lowest Among the Youngest Generations 

% Who Listen to AM/FM Radio (On Any Device)
For One Hour or More Each Weekday

“How many hours on an average WEEKDAY (Monday-Friday)
do you use/listen to any local AM/FM radio stations (using a 

regular radio OR audio stream on any device)?”

None
5%< 1 hour

9%
1 hour

14%

2-3 hrs.
32%

4-6 hrs.
20%

7-8 hrs.
9%

> 8 hrs.
12%
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Only Eight in Ten Have a Regular Radio 
Where They Live, Much Less So For Millennials

% with a regular radio in working condition where they live that they use*
*updated wording: “…that you use?”

91%
86%

77%
68%

71%

78%
84%

88%
83%
83%

81%
81%
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Greatest
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*TS 2018
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Who is 
broadcast 
radio’s 
competition? 
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“When you're in the mood to listen to the kind of 
(music/news/sports) THE STATION THAT SENT YOU THIS 

SURVEY usually plays/features, which ONE of the 
following is usually your first choice? 
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For most formats, a strong majority select their P1 station as 
first choice. Alternative garners the fewest top choice votes, 
a format where streaming platforms perform well. 
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P1 station
74%

SXM
5%

Another 
station

8%

My own 
music

4%

DSP
6%

Other
3%

Nearly Three in Four Choose Their P1 Station
First When Seeking Its Core Content 

First Choice For Listening to P1 Station’s Content*

*Worded as format specific music/news & information/sports depending on station’s content
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Sports Radio Exhibits the Most Station Centricity, While Alternative 
Listeners Are Most Apt to Seek Content From Other Audio Platforms

56%
65%

67%
70%

72%
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74%
74%

74%

76%
77%
77%
77%
77%

86%

0% 20% 40% 60% 80% 100%

Alternative
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Rock
Rhythmic Urban

AC
CHR

Classic Rock
Hot AC

Total

News/Talk
Classic Hits

Country
Urban AC

AAA
Sports

% by format who choose their P1 station first when they are in the mood
to hear (music/news & info./sports) that their P1 station usually plays
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% by format who choose a streaming audio service first when they are in the
mood to hear (music/news & info./sports) that their P1 station usually plays

Far More Than Other Formats, Alternative Fans Are 
Much More Likely to Choose a DSP as Their First Choice

1%
1%

4%
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6%

6%

7%
7%

8%
9%

10%
10%

11%
12%

20%

0% 5% 10% 15% 20% 25%
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Classic Hits
Classic Rock

Country

Total

AAA
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Variety Hits

CHR
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Alternative



P1 station
67% SXM

7%

Another 
station

7%

My own 
music

7%

DSP
10%

Other
2%

Two in Three Rock Fans Choose Their P1 Station
First When in the Mood to Listen to P1 Station’s Music

Rock

Deep 
Tracks
16%

Classic Vinyl
14%

Octane
12%

Ozzy’s 
Boneyard

11%

Lithium
8%

Classic 
Rewind

7%

Hair 
Nation

6%
Turbo

4%

Liquid Metal
3%

80s on 8
3%

Another SXM 
channel

17%

First Choice for Rock Music First Choice SiriusXM Channel

N=309



Word of Mouth 
With all these audio options, why are 
people still listening to radio? 
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Why AM/FM Radio?

11%
15%

20%
23%
23%
23%

26%
29%

32%
33%

35%
35%
36%

44%
47%

51%
54%
55%

59%
62%

65%

0% 20% 40% 60% 80% 100%

To win prizes
Sports

Charitable/community events
Traffic

Music surprises
Discover new music/new artists

Weather
Escape pressures of everyday life

Enjoy talk shows
To be informed in an emergency

Get in a better mood
What’s going on locally

To be informed about the news
Keeps me company

Like to work with radio
Feel a connection w/ radio

In the habit of listening
Hear favorite songs/artists

It’s free
DJs/Hosts/Shows

Easiest to listen to in car

Among those who listen to AM/FM radio, % who say this is a main reason they listen



jacobsmedia.com   |   @fnjacobs   |   #TS2022

Strongly 
Agree
37%

Agree
39%

Neutral
18%

Disagree
3%

Strongly 
Disagree

2%

Don't Know
1%

Since COVID, Core Radio Listeners Feel a
Stronger Connection to Their P1 Station

“I really feel a sense of connection to
THE STATION THAT SENT ME THIS SURVEY”

37%
35%

28%
36%

38%
39%
39%

40%
33%

31%
29%

37%
37%

0% 20% 40% 60%
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Greatest
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Female
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TS 2019
TS 2020
TS 2021
TS 2022

% Who “Strongly Agree”



Strongly Agree
49%

Agree
38%

Neutral
10%

Disagree
1%

Strongly Disagree
1%

Don't Know
2%

% Who “Strongly Agree”

42%
47%

52%
49%

38%

50%
48%

43%
46%

45%
49%
49%
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Greatest
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TS 2018
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“One of radio’s primary advantages is its local feel”

Except for Gen Z, Radio’s Local Edge Is Solid Across the Board
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Radio’s word-of-mouth scores 
(Net Promoter) are holding strong   
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The P1s Are Hanging In: Radio’s Two Best
Net Promoter Scores Have Come Since COVID
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48 48

44
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Christian Radio Lead NPS, While Triple A, 
Public Radio, and Urban AC Are Close Behind
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People are 
driving again 
– but not at 
pre-pandemic 
levels
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5%
12%
12%
13%

15%
16%
16%
17%
17%
18%

19%
20%
20%
21%
21%
21%

26%
26%
27%

30%
33%

48%
50%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Not enough local information
Other audio on smart speakers

No DJs/personalities I care about
Too much DJ talk

Limited/no access to AM/FM radio
Watching more TV, videos, etc.

Too many live commercial reads
News is depressing

Station I liked changed formats
Annoying talk shows

More time with podcasts/on-demand audio
More time getting info./music on the Internet

Not enjoying programming
SiriusXM satellite radio

Personal music (MP3s, CDs, vinyl, etc.)
Don't hear favorite music

Repetitive music
Using a mobile phone/apps more

More Pandora/Spotify/streaming services
Too many commercials

More audio options in car
Lifestyle change

Less time in a car

Among those who say they are listening less to AM/FM radio
in the past year, % who say this is a main reason they listen less

Why LESS Radio? A Reduced, But Still Large, COVID
Impact on Time in a Car, WFH, Unemployment

12%



jacobsmedia.com   |   @fnjacobs   |   #TS2022

Half of Those Listening Less Say It’s About Less Time in a
Car Is a Main Reason, Down Markedly From Last Year

“Spending Less Time in a Car”

30%
53%

47%
55%

41%

56%
43%

31%
30%
31%

71%
50%

0% 20% 40% 60% 80% 100%

Greatest
Boomers

Gen X
Millennials

Gen Z

Female
Male

TS 2018
TS 2019
TS 2020
TS 2021
TS 2022

Among those who say they are listening less to AM/FM radio
in the past year, % who say this is a main reason they listen less
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Over the past four surveys, broadcast radio 
personalities have stayed ahead of the 
music as key attributes of the medium
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Personalities Outpace Music in Appeal

11%
15%

20%
23%
23%
23%

26%
29%

32%
33%

35%
35%
36%

44%
47%

51%
54%
55%

59%
62%

65%

0% 20% 40% 60% 80% 100%

To win prizes
Sports

Charitable/community events
Traffic

Music surprises
Discover new music/new artists

Weather
Escape pressures of everyday life

Enjoy talk shows
To be informed in an emergency

Get in a better mood
What’s going on locally

To be informed about the news
Keeps me company

Like to work with radio
Feel a connection w/ radio

In the habit of listening
Hear favorite songs/artists

It’s free
DJs/Hosts/Shows

Easiest to listen to in car

Among those who listen to AM/FM radio, % who say this is a main reason they listen
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Among those who listen to AM/FM radio,
% who say this is a main reason they listen

With Each Passing Year, the Appeal of Music on the Radio Is
Becoming Secondary to the Power of its Personalities

57%
55%

58%
56%

58%

59% 59%
61% 62%

70%
67%

64%
66% 60%

57%
55% 55% 55%

40%

60%

80%

TS 2014 TS 2015 TS 2016 TS 2017 TS 2018 TS 2019 TS 2020 TS 2021 TS 2022

I Like Particular DJs/Shows/Hosts I Want to Hear My Favorite Songs/Artists
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Personality Appeal is Strongest Among Women and Gens Y & X
“I Like Particular DJs, Shows, or Hosts”

50%
59%

66%
67%

54%

65%
59%
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62%
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Among those who listen to AM/FM radio,
% who say this is a main reason they listen
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44%
47%

49%
54%

55%
57%
57%

61%

62%

67%
67%

71%
72%

73%
77%

0% 20% 40% 60% 80% 100%

AAA
Variety Hits

AC
Classic Hits

Country
Alternative

Classic Rock
News/Talk

Total

Rock
Urban AC

Hot AC
Sports

Rhythmic Urban
CHR

Fans of CHR, Rhythmic Urban, Sports, and Hot AC 
Are Most Apt to Strongly Value Radio’s Personalities

“I Like Particular DJs, Shows, or Hosts”

Among those who listen to AM/FM radio,
% who say this is a main reason they listen
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Do radio fans actually care 
about new music discovery?  



jacobsmedia.com   |   @fnjacobs   |   #TS2022

40%
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82%
88%
90%
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TS 2019
TS 2020
TS 2021
TS 2022

Of Those Into New Music/Artists, Young People Lead 
the Way, But Xers and Boomers Express Interest, Too

% “Very Interested” or “Somewhat Interested”
in New Music/New Artists

Very interested
28%

Somewhat 
interested

48%

Not at all 
interested

24%

“How interested are you in discovering
new music and new artists? ?”
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Among Core Fans, AM/FM Is Still Primary For 
Music Discovery, But Radio Is Trending Down

Among the 76% interested in new music/artists, who use AM/FM radio
(on any device) as their primary source for discovering new music/artists

35%
38%

35%
28%

22%

38%
32%

39%
38%

36%
35%

0% 10% 20% 30% 40% 50%

Greatest
Boomers

Gen X
Millennials

Gen Z

Female
Male

TS 2019
TS 2020
TS 2021
TS 2022
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New Music Discovery Plays a Diminishing 
Role in Broadcast Radio’s Appeal 
“I Want to Discover New Music/New Artists”

39%

34%

33%

32%

29%

27%

27%

25%

23%

0% 10% 20% 30% 40% 50%

TS 2014

TS 2015

TS 2016

TS 2017

TS 2018

TS 2019

TS 2020

TS 2021

TS 2022

Among those who listen to AM/FM radio,
% who say this is a main reason they listen
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Digital continues 
to play a major 
role in the radio 
listening 
experience –
especially among 
younger 
generations
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How Do Radio Fans Listen to Their Favorite Stations? 

AM/FM radio at 
home, work, or 

school
21%

AM/FM radio 
in vehicle

40%

Computer 
stream

17%

Mobile apps
8%

Smart speaker
6%

Podcasts
4%

Other
4%

Traditional – 61%
Digital – 35%

% of time spent with their P1 station via each platform in a typical week

Total
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P1 Station Listening Platform Trend: Traditional vs. Digital

85%
80% 81%

77% 74%
70%

65% 65%
61% 61%

14% 17% 17% 20% 22%
27%

31% 32% 35% 35%

0%

20%

40%

60%

80%

100%

TS 2013 TS 2014 TS 2015 TS 2016 TS 2017 TS 2018 TS 2019 TS 2020 TS 2021 TS 2022

Traditional Digital

% of time spent with P1 station in a typical week via
traditional platforms (an AM/FM radio at home/school/work or in a vehicle)

vs. digital platforms (computer, mobile, smart speaker, podcasts)
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P1 Station Listening Platforms: Traditional vs. Digital

61% 62% 60%

49%
53%

57%

66%

75%

62%
58%

55%

61%

35% 34% 36%

42% 42% 40%

31%

20%

35%
40% 42%

33%

0%

20%

40%

60%

80%

100%

TS 2022
Male

Female
Gen Z

Mille
nnials

Gen X

Boomers

Greatest
White

Hispanic
Black

Asian

Traditional Digital

% of time spent with P1 station in a typical week via
traditional platforms (an AM/FM radio at home/school/work or in a vehicle)

vs. digital platforms (computer, mobile, smart speaker, podcasts)
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Media 
Usage & 
Brand 
Pyramids
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Total         
TS 2021

13%
20%
27%
27%
29%
35%
38%
43%
46%
64%
66%
68%
76%
84%
88%
92%
94%
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Total         
TS 2021

12%
8%
16%
15%
---

16%
17%
20%
20%
26%
27%
26%
42%
31%
40%
50%
56%
68%
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Mobile 
devices and 
apps continue 
their amazing 
growth 
trajectory.
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Mobile Apps Continue to Play a
Larger Role in P1 Station Streaming

22%

42%

68%

26%

46%

65%

26%

48%

61%

0% 20% 40% 60% 80%

Smart speaker (Amazon Alexa/Echo, Google Home, etc.)

Station’s own mobile app

Station’s website

TS 2022
TS 2021

TS 2020

Sources used to listen to the P1 station’s audio stream, among those 
who listen to streaming audio at least monthly and listen to the P1 

station stream at least weekly (multiple responses accepted)
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(TS 2021: 13%)

Among those who have downloaded a radio/music app
(apps 8% and higher shown)

Seven in Ten Have Downloaded Radio/Music Apps,
With P1 Station App Downloads on the Rise

9%
10%
11%
11%

15%
18%
19%
20%

28%
32%

40%
42%

48%
56%

0% 20% 40% 60% 80% 100%

YouTube Music
Other station app

TuneIn Radio
Audible

Apple Music (Beats)
Shazam

TikTok
SiriusXM

Amazon Music
iHeartRadio

Spotify
Pandora
YouTube

P1 station app

% of Smartphone/Tablet Owners Who Have 
Downloaded Each Radio/Music App

40%
62%

76%
84%

89%

69%
70%

66%
65%

72%
72%

69%

0% 20% 40% 60% 80% 100%

Greatest
Boomers

Gen X
Millennials

Gen Z

Female
Male

TS 2018
TS 2019
TS 2020
TS 2021
TS 2022

Among smartphone and/or tablet owners

% Who Have Downloaded a Radio/Music App

(TS 2021: 53%)
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43%
36%

28%
37%

42%
39%

38%

37%
41%

26%
31%

34%
37%

39%

0% 10% 20% 30% 40% 50%

Spoken Word
Music Stations

Greatest
Boomers

Gen X
Millennials

Gen Z

Female
Male

TS 2018
TS 2019
TS 2020
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TS 2022

Most Mobile Device Owners Are Aware Their P1 Station
Has an App; Four in Ten Have Downloaded It

% of Smartphone/Tablet Owners Who
Have Downloaded P1 Station App

Yes/downloaded
39%

Yes/not 
downloaded

25%

No
2%

Don't know
35%
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Smart speaker 
penetration has 
flatlined, but 
current owners 
keep buying 
more of them
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Smart Speaker Growth Has Stalled

% who own a smart speaker (Amazon Alexa, Google Home, etc.)

35%
35%

23%
30%

40%
41%

38%

35%
35%

21%
27%

33%
35%
35%
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One smart 
speaker

36%

Two or more 
smart speakers

64%

One smart 
speaker

44%

Two or more 
smart speakers

56%

One smart 
speaker

39%

Two or more 
smart speakers

61%

Despite the Same Level of Smart Speaker Owners Overall,
There Are More of These Devices Owned in Total

% of Smart Speaker Owners Who Own…

TS 2022TS 2019 TS 2020 TS 2021

One smart 
speaker

51%

Two or more 
smart speakers

49%
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Listening to Streamed Music Tops the List of Frequent Uses For
Smart Speakers; Listening to an AM/FM Radio Station Firmly in Third

5%
5%
6%

7%
8%
9%

10%
10%

16%
18%

19%
26%
26%

27%
30%

33%
38%

0% 10% 20% 30% 40% 50%

Access your calendar
Make phone calls
Listen to podcasts

Get sports updates
Listen to SiriusXM satellite radio

Listen to any type of audio with children
Get driving directions

Listen to news/info. (flash briefings)
Ask fun questions

Set reminders/make to-do lists
Use as an alarm to wake up

Control smart home devices
Ask general questions
Hear weather updates

Listen to an AM/FM radio station
Set a timer

List. to streaming music service (Pandora, Amazon Music, etc.)

% of smart speaker owners who “frequently”
use their device(s) in each way
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The car dashboard is changing…and  
so are driver preferences
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Yes, 
planning to

8%
Yes, already 
purchased/ 

leased
3%

No
79%

Don't 
know
10%

About One in Eight Plans to (or Already Has)
Purchase/Lease a New Vehicle in 2022

% Planning to Purchase/Lease or Already 
Purchased/Leased a New Vehicle in 2022

8%
10%

13%
15%

14%

11%
12%

13%
13%
13%

12%
12%

0% 5% 10% 15% 20% 25%

Greatest
Boomers

Gen X
Millennials

Gen Z

Female
Male

TS 2018
TS 2019
TS 2020
TS 2021
TS 2022

“Are you personally planning on buying
or leasing a new vehicle in 2022?”
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Yes, 
planning to

8%
Yes, already 
purchased/ 

leased
3%

No
79%

Don't 
know
10%

Planned Electric Vehicle Purchases (Among All
Planned Purchasers) Has Increased Year-Over-Year

% Planning to purchase/lease a new electric vehicle

17%
11%

10%
12%

13%

9%
14%

7%
11%

0% 5% 10% 15% 20% 25%

Greatest

Boomers

Gen X

Millennials

Gen Z

Female

Male

TS 2021

TS 2022

“Are you personally planning on buying
or leasing a new ELECTRIC vehicle in 2022?”

Of those planning to purchase/lease a new vehicle in 20222
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9%
10%

12%
17%

24%
25%
26%
26%
27%

31%
33%

40%
53%

57%
70%

76%

0% 20% 40% 60% 80% 100%

Amazon Alexa
DVD player

Google Assistant
Android Auto

CD player
HD Radio

Apple CarPlay
Media system

SiriusXM satellite radio
Dedicated WiFi

AM radio
Voice commands

In-dash navigation
Smartphone connector (AUX)

FM radio
Bluetooth

“Very Important” features among those planning on
buying/leasing (or already bought) a new vehicle in 2022

In a First, Bluetooth Overtakes FM Radio as the 
Most Important Feature Among New Car Buyers

12%

(TS 2021: 73%)
(TS 2021: 74%)
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89%

80%
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80%
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Spoken Word
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Gen Z

Female
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TS 2018
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TS 2021
TS 2022

Hitting a New High, Eight in Ten Can Now Connect a 
Smartphone in Their Cars, Especially Younger Consumers 

Among smartphone owners who spend time in a car,
% who have a way to connect their smartphone to their car
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In-Car Audio Usage

% of time spent in a car with each source on an average weekday

AM/FM 
car radio

56%

SiriusXM 
19%

Personal music
9%

Streaming audio 
(Pandora, station app, 

etc.)
6%

Podcasts
5%

Audio books
3%

Other
2%

Total
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AM/FM Radio Listening in the Car Continues to Erode 

% of time spent with AM/FM radio in a car on an average weekday
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Three in Ten Now Own a Car Media System 

% who own an in-car media system
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Among Those Who Own Cars With a “Connected System,” 
a Majority of Time Spent With Audio Is Digital or SXM

% of time spent in a car with each source on an average weekday

AM/FM 
car radio

47%

SiriusXM 
23%

Personal music
11%

Streaming audio 
(Pandora, station app, 

etc.)
8%

Podcasts
6%

Audio books
3%

Other
1%

-9%

+4%
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Beyond “artist/title,” most drivers know 
what they want to see on their dashboards
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Three in Four Own Cars With Dashboards 
That Display Artist and Title Information

Yes
75%

No
22%

Don't 
Know/NA

3%

“Does your car’s dashboard have the ability to display artist and title information?”
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Emergency Weather Information and Upcoming Artist/Song 
Are the Most Desirable Dashboard Display Features

Among those with car radios having the ability to display artist/title info.,
% “very interested” in each car dashboard information element

15%

25%

25%

25%

30%

31%

32%

42%

52%

0% 20% 40% 60% 80%

Small photo of the show/DJ/host

Phone/text info. for the next contest/giveaway & time

Name of person being interviewed on a news/sports station

Small photo of the album currently playing

Year the song came out

Name of show/DJ/host

Current game score

Artist/title of next song

Emergency weather info.
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SiriusXM remains 
a prime threat to 
broadcast radio, 
widening its 
listening 
locations to 
home and work
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Paid 
subscriber

24%

Free trial
3%

Through Dish 
Network

1%

Used to 
subscribe

22%

Never 
subscribed

50%

More Than One in Four Has a SiriusXM Subscription; Men,
Older Consumers, and Spoken Word Fans Lead the Way

% Who Have a Paid/Trial Subscription
to SiriusXM Satellite Radio

35%
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Sports and News/Talk Format Fans Are Most Likely To
Have a Paid or Free/Trial Subscription to SiriusXM 

20%
22%
22%

23%
23%
23%

24%
25%

26%
27%
27%
27%

27%

33%
39%

0% 10% 20% 30% 40% 50%

CHR
AC

Variety Hits
Rhythmic Urban

Country
AAA

Alternative
Hot AC

Rock
Classic Hits

Urban AC
Classic Rock

Total

News/Talk
Sports

% by format, who have a paid/trial subscription to SiriusXM satellite radio
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The Majority of SXM Subscribers Listen In Cars, But 
At-Home and At-Work Usage Are Becoming More Prevalent  

8%

16%

32%

83%

8%

17%

35%

84%

10%

20%

37%

87%

10%

21%

48%

86%

11%

22%

48%

86%

0% 20% 40% 60% 80% 100%

Any other place

At work

At home

In a vehicle

TS 2022
TS 2021

TS 2020
TS 2019

TS 2018

% of SiriusXM satellite radio paid or free/trial subscribers
who listen to the service in each location on an average weekday
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