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in Challenging Times
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Changing the Way We Listen to Radio
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Methodology

504 commercial radio stations in the U.S. & Canada
* N=46,008

* Interview dates: January 7 - February 9, 2020
 COVID-19: 98 stations | 16,004 | May 12-14, 2020

* Most respondents are members of station databases. Some responses
were gathered via station websites and/or social networking pages.

* All responses were collected online and weighted using Nielsen 2019
market populations data.

 This is a web survey and does not represent all commercial radio listeners
or even each station’s audience. It is not stratified to the U.S./Canadian
populations.
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Working From Home During Covid-19
Commercial Radio Public Radio _

Working outside
the home
41%

Working outside
the home
18%

Working outside
the home
46%

Working
from home
42%

Working
from home
41%

Working
from home
67%

JdC@bS Among those currently employed Jécapps
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Work From Home Post-Covid-19

Employer will want
WFH after CV
7%

After CV,
preferto WFH
35%

Worked
from home
before CV
19%

After CV, prefer to work
outside the home
38%

Among those currently employed and working from home .
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Have A Working Radio At Home

Commercial Radio Public Radio Christian Music Radio

Unsure
1%

JGC@bS “In your home, do you have a working radio that you use?” j écapps..
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Media Usage During Covid-19

Streaming video services (Netflix, Hulu, etc.)
General internet browsing

THE STATION THAT SENT YOU THIS SURVEY
Social media

Music streaming services (Spotify, Pandora, etc.) 4% I 23%
Local TV stations 7% 19%
Network TV (ABC, NBC, etc.) 7% I 19%
Cable TV news channels (CNN, Fox News, etc.) 6% NI 172
Podcasts 4% I 12%
National newspaper (physical paper/online/app) 4% I 11%
Other AM/FM radio stations in your city/town 15% GG 102
Local newspaper (physical paper/online/app) 5% I 0%
NPR/Public Radio 5% I 8%
SiriusXM satellite radio 5% Il 8%

€ % Using Less Now % Using More Now=»

Jacebs
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Net Using
More

47%
36%
11%
18%
19%
12%
12%
11%
8%
7%
-5%
4%
3%
3%
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Radio Listening During Covid-19

Among Those Currently Listening to Their Home Station,
% Using Each Platform “A Lot” to Listen to the Station

Regular radio in the car 47%
Regular radio at home

* Stream on the station website (computer/laptop, smartphone, tablet, etc.)
*Stream on the station’s own mobile app

Regular radio while working outside your home

* Stream on a voice-command smart speaker

* Stream via an app that has many stations (iHeartRadio, Radio com, etc.)

Wireless audio system (Sonos, Bose, etc.)

Podcast produced by THE STATION THAT SENT YOU THIS SURVEY

0% 20% 40% 60%
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Mobile App Streaming Profile

% Who Ever Listen to Their Home Station’s Stream Via Its Mobile App

TS 2020 42%
TS 2019 42%
TS 2018 40%
TS 2017 39%
0% 20% 40% 60%

Among those who listen to streaming audio monthly or more

chgbs and listen to their home station stream weekly or more Jécapps
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Downloaded a Radio/Music App

% of Smartphone/Tablet Owners Who Have

% Who Have Downloaded a Radio/Music App Downloaded Each Radio/Music App
YouTube 49%
15200 SRS 725 ouTbe b
TS 2018 66% Home station app [N 47%  (TS19:42%)
TS 2017 69% spotify 35%
TS 2016 68% iHeartRadio 33%
Amazon Music 27%
Male Shazam 18%
Female SiriusXM 15%
Apple Music (Beats) 14%
Gen?Z 92% Google Play Music 13%
Millennials 87% Tuneln Radio 11%
Gen X Other station app 10%
Boomers Audible 9%
Greatest 48% Radio.com 9%
0% 20% 40% 60% 80% 100% 0%  20% 40% 60% 80% 100%
Among smartphone and/or tablet owners Among those who have downloaded a radio/music app

(apps 9% and higher shown)

Jacebs jacapps”

media strategies



Aware of/Downloaded Station's Mobile App

Jacebs

media strategies

Don't know
41%

Yes/downloaded

Yes/not
downloaded
22%

* TS5 2020
TS 2019
TS 2018
TS 2017

Male
Female

GenZ
Millennials
Gen X
Boomers
Greatest

% of Smartphone/Tablet Owners Who
Have Downloaded Home Station App
34%

31%

26%
26%

37%
32%

30%
34%

36%
32%
28%
0% 10% 20% 30% 40% 50%
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Aware of/Downloaded Station's Mobile App

% of Smartphone/Tablet Owners Who
Have Downloaded Home Station App

® TS 2020 34%
TS 2019 31%
Yes/downloaded TS 2018 26%
Don't know TS 2017 26%
41%
Have Apple Music app 48%
Have Amazon Music app 47%
More AM/FM list. in past year 44%
Yes/not
e Have Pandora app
22% Have Spotify app
0% 20% 40% 60%
Jacebs Jacapps
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Rating Radio Station Mobile Apps

“Overall, how would you rate THE STATION
THAT SENT YOU THIS SURVEY’S app?”

Don't know

Poor 3%

2%

Excellent
56%

JdC@bS Among smartphone and/or tablet owners Jécapps

media strategies who have downloaded their home station’s app
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NET PROMOTER

Likelihood To Recommend

Hot At All
Likely Neutral

Detractors Promofters

% Promoters — Y% Detractors MNet Promoter Score
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Net Promoter Score by Format
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Apps & Smart Speakers Drive NPS
TS 2020 _43

0 20 40 60 80 100

Jacebs jécapps"’:
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Apps & Smart Speakers Drive NPS

TS 2020

Rate home station app "excellent"

Listen to station stream most on app
Downloaded home station app

List. to home stn. stream most on smart speaker
More AM/FM list. since getting smart speaker
Listen to station stream most on website

Own Amazon Alexa (brand)

Addicted to mobile phone

Jacebs

media strategies
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Most-Used Mobile App Features

Listening to the station’s stream
News stories, newsfeed

Social media (sharing, etc.)
Listening to podcasts

Watching video

Jacebs
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38%

0%

10% 20% 30% 40%

Among those who have downloaded their home station’s mobile app,
% who “frequently” use each feature (multiple responses accepted)

50%

jacapps”



Willingness to Allow Permissions

% Who Are Willing to Allow Permissions for Each

To send notifications 52%
Access to location 40%
Access to microphone
Access to camera

Access to photos

Access to contacts

0% 20% 40% 60%

ch@bs Among smartphone and/or tablet owners who have downloaded a radio/music app

media strategies

80%
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Individual vs. Aggregated Apps

“Thinking about THE STATION THAT SENT YOU THIS SURVEY, which mobile app format would you most like them to offer?”

Jacebs
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Both equally
34%

**Aggregated
app

*Individual

app
53%

Among smartphone and/or tablet owners
who are interested in a home station app
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At-Work Listening \Via Mobile Apps

“How often do you listen to AM/FM radio stations on
a mobile device (smartphone/tablet) while working?”

Frequently
23%

JGCGbS Among those who listen to any audio while working (71% of total) jécappS
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Working AM/FM Radio At Home

TS 2020 81%

TS 2019 83%
*TS 2018 83%

TS 2017 88%

TS 2016 89%

0% 20% 40% 60% 80% 100%
) . R . . e . % . .-.:
ch@bs % with a regular radio in working condition where they live that they use jacappS

. ) % H ' Y
media strategies updated wording: “...that you use- utione



Use of Voice Commands Growing

TS 2019 TS 2020

Use voice commands Use voice commands
66% 70%

Do NOT use voice commands Do NOT use voice commands

JdC@bs Among all respondents, % who ever use voice command features on any device Jécapps
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VVoice Commands Ever Used

Smartphone

Smart speaker

In-car media system

TV or other in-home media device

Tablet

Smart-home device (ex. lightbulb, thermostat, etc.)

Something else

Jacebs
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0%

% who ever use voice commands on each device
(multiple responses accepted)

54%
31%
19%
17%
-
l 2%
20% 40% 60% 80%

100%
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Smart Speaker Ownership

Jacebs

media strategies

TS 2020
TS 2019
TS 2018
TS 2017

33%

0%

10% 20% 30%

% who own a smart speaker (Amazon Alexa, Google Home, etc.)

40%

50%
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Multiple Smart Speaker Ownership on the Rise

TS 2018 TS 2019 TS 2020

One smart speaker One smart speaker One smart speaker

58% 51% 44%

v

Two or more Two or more Two or more
smart speakers smart speakers smart speakers
42% 49% 56%

Jacebs jacapps”
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Smart Speakers Throughout the House

Living room/family room
Bedroom(s)
Kitchen
Den/Office
Bathroom(s)
Dining room
Basement

In the car

Back yard/patio
Garage

Another location

| haven't taken it out of the box

Jacebs
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55%

0% 20% 40% 60%

Among smart speaker owners, % who have a smart speaker
in each location (multiple responses accepted)

80%
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Smart Speaker Use Cases

List. to streaming music service (Pandora, Amazon Music, etc.)
Set a timer

Hear weather updates

Ask general questions

Listen to an AM/FM radio station
Control smart home devices

Ask fun questions

Use as an alarm to wake up

Set reminders/make to-do lists

Listen to news/info. (flash briefings)

Get driving directions

Listen to any type of audio with children
Get sports updates

Listen to SiriusXM satellite radio

Make phone calls

Access your calendar

39%

11%
9%
9%
7%

6%

6%

6%

0% 10% 20% 30% 40% 50%

Among smart speaker owners, % who “frequently” use their

JGC@bS device(s) in each way (most mentioned uses; 6% or more) jE_lcappS
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Smart Speaker Promotion

% of Smart Speaker Owners Who Have Heard AM/FM Radio
Stations Talking About/Promoting Smart Speakers Recently

*T52020 [EEERREEEEERERENNEEE 3%

TS 2019 37%
TS 2018 31%
Male 44%
Female 33%
GenZ [N 35%
Millennials 43%
Gen X 40%
Boomers 33%
Silent 27%
Music stations 37%
Spoken word 40%
0% 20% 40% 60%

“Have you heard any AM/FM radio stations talking about
or promoting smart speakers on the radio recently?”

Jacebs jacapps”
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Frequent Smart Speaker Use For Radio Listening

% of Smart Speaker Owners Who Frequently
Listen to AM/FM Radio Stations on Their Device

Frequently
27%

“How often do you listen to
AM/FM radio stations on your smart speaker?”

Jacebs

media strategies

® TS 2020

Male
Female

GenZ
Millennials
Gen X
Boomers
Greatest

Music Stations 26%

Spoken Word 31%

0% 10% 20% 30% 40% 50%
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Smart Speaker Impact on Radio Listening

A little less

No change (listen AM/FM
a little) 4%
25%
A lot less
AM/FM

4%

A lot more
AM/FM

% of Smart Speaker Owners Who Say They Are Listening to AM/FM
Radio Stations More (A Lot + A Little) Since Getting a Smart Speaker

¢ TS 2020

TS 2019
TS 2018

Male

Female

10%

No change
(listen a lot) A little more

GenZ
Millennials

47% AM/FM
11%

“How has your listening to AM/FM radio stations
changed overall since you got a smart speaker?”

Jacebs
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Gen X
Boomers
Greatest

Music Stations
Spoken Word

0%

10%

20%
19%
19%

19%
22%

21%
21%
20%
20%
18%

20%
20%

20%

30% 40%
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Connect Smartphone to the Car

Jacebs
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TS 2020
TS 2019
TS 2018
TS 2017

78%

76%

73%
71%

0%

20% 40% 60%

Among smartphone owners who spend time in a car,
% who have a way to connect their smartphone to their car

80%

100%
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solutions



Most Important New Car Features

FM radio

Bluetooth

Smartphone connector (AUX)
In-dash navigation
Voice commands

AM radio

Dedicated WiFi

CD player

Media system
SiriusXM satellite radio
HD Radio

Apple CarPlay

Android Auto

DVD player

Amazon Alexa

Jacebs

media strategies

74%
73%

0% 20% 40% 60% 80%

“Very Important” features among those planning on
buying/leasing (or already bought) a new vehicle in 2020

100%

jacapps”



Most Important New Car Features

FM radio

Bluetooth

Smartphone connector (AUX)
In-dash navigation
Voice commands

AM radio

Dedicated WiFi

CD player

Media system
SiriusXM satellite radio
HD Radio

Apple CarPlay

Android Auto

DVD player

Amazon Alexa

Jacebs
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e 74%
73%
59%
46%
40%
P 35%
28%
N 23%
23%
N 229
20%
18%
13%
I 10%

5%

0% 20% 40% 60% 80%

“Very Important” features among those planning on
buying/leasing (or already bought) a new vehicle in 2020

100%
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Most Important New Car Features

FM radio

Bluetooth

Smartphone connector (AUX)
In-dash navigation
Voice commands

AM radio

Dedicated WiFi

CD player

Media system
SiriusXM satellite radio
HD Radio

Apple CarPlay

Android Auto

DVD player

Amazon Alexa
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74%
73%

13%
10%

5%

0% 20% 40% 60% 80%

“Very Important” features among those planning on
buying/leasing (or already bought) a new vehicle in 2020

100%
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Apple CarPlay vs. Android Auto

% Who Have Apple CarPlay

TS 2020

TS 2019

TS 2018

Jacebs
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6%

0%

10%

20%

30%

% Who Have Android Auto

TS 2020

TS 2019

TS 2018

10%

4%

0%

10% 20%

Among smartphone owners who ever spend time in a car

30%
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Opinions About Apple CarPlay & Android Auto

Apple CarPlay Android Auto

Love it & use all
the time
22%

Love it & use all
the time
35%
| avoid
using it

| avoid
using it
16%

Confusing -

Like it but

Confusing -
don't use much could be
10% better

J t f R th . .
ust fair - there Like it but
are problems

A could be
better
30%

0,
Just fair - there 32%

are problems
13%

“What is your feeling about Apple CarPlay?” “What is your feeling about Android Auto?”

Jacebs jacapps”
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Importance of Apple CarPlay & Android Auto

% Who Say Apple CarPlay Is a “Very Important” % Who Say Android Auto Is a “Very Important”

Feature to a New Car Purchase/Lease Feature to a New Car Purchase/Lease

TS 2020 18% TS 2020 13%
TS 2019 16% TS 2019 12%
TS 2018 12% TS 2018 10%
0% 10% 20% 30% 0% 10% 20%
JGCGbS Among those planning on buying/leasing (or already bought) a new vehicle in 2020

media strategies
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Make everything HARD.
Hard cider. Hard lemonade. Hard seltzer.
Hard EVERYTHINGIIIIININII Now, &

Mon, Apr 13 2020, 5:34 AM

The Monday Morning Throwback —...
Back in 2014, we found out about the
“SexFit" ring that you put on your wiener to

Mon, Apr 13 2020, 5:28 AM

The one with “Good News with Ba...
This week, we decided to try something new.
We've been doing “Bad News with Happy

Fri, Apr 10 2020, 8:11 AM

Music for my soul.
The last few weeks have been insane. Like

/o TRUSTPOINT

Press Play To Listen to Z93

THEODORE GOLDBLATT
WEEK OF APRIL 6TH, 2020 Theodore Goldblatt is
three-years-old and attends St. Patrick’s

i Mon, Apr 6 2020, 7:36 AM

SOME GOOD NEWS EPISODE 2 IS JUS...

This week’s episode of Some Good News again
featured John Krasinski highlighting some good

Mon, Apr 6 2020, 6:52 AM

JOE EXOTIC SAYS HE’S “ASHAMED"...
In an interview from prison, the center of Netflix's
Tiger King documentary, Joe Exotic, swears he's

Fri, Apr 3 2020, 7:08 PM

Healthcare Heroes
Our Hospitals and clinics are full of everyday

LOCAL CLLOSINGS ]
@ Press Play To Listen

Favorites

USDA Unveils Tool to Help Rural
Communities Address the COVID-19 Pa...

Mon, Apr 13, 3:07 PM
=%

ISDA Encouraging Grain, Grain Bin Safety

Mon, Apr 13, 3:00 PM

=
Bernie Sanders endorses former rival Joe
Biden for president

Mon, Apr 13, 2:51 PM

=%
Seven more Hoosiers die from COVID-19
Mon, Apr 13, 12:24 PM

=

Coroner: one death in fatal house fire
ruled a homicide

Mon, Apr 13, 12:13 PM

WHAT WECAN DO FOR
YOUR BUSINESS

LOUISVILLE
PUBLIC MEDIA

89.3 WFPL

A Great App Experience Is More Important Than Ever

Live Coverage: Coronavirus
—

89.3 WFPL
NEWS LOUISVILLI

90.5 WUOL
CLASSICAL LOUISVILLE

91.9 WFPK
INDEPENDENT LOUISVILLE

DOS502 EVENT GUIDE

g

®
O,
O,
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Individual Apps vs. Aggregated Apps

®
D
wll AT&T 5GE 9:21 AM il ATET 56 9:22 AM < 81% = e 9:31AM
SUNDAY, JUNE & MICHIGAN —
O E \\§- RADIO no r - . kpbs [al v The Super Q!
58° F MICHIGAN' NPR NEWS LEADER
Listen LIVE Podcasts — e
BEVERLY HILLS . — aas Don't like ads?
@kpbs .I(pb§
HOME Q akpbs e
ICIIINIE[MIA
WTTS HOLIDAY CHANNEL . San Diego : JIUINICHE
:he l;andemlc dClsosed T:‘I: Bo:d:r.“ NEWS MATTERS i =
WTTSEM.COM yan Hamilton and Savannah Koop ha } K
planned to get married on May 8. Hamilt.
D'yer Mak'er = @kpbs
ViP ROOM Sun, Jun 14, 7:00 AM l = alﬁ —
R
PLAYLIST e ' T
As California Trains 20,000 Conta... HIH —M- Ohio’s Super Station!
CONCERTS After more than two months at home, Lisa
Fagundes really misses her work managin

@kpbs @Qkpbs @kpbs

Device p&

SUN KING STUDIO 92 Sun, Jun 14, 7:00 AM

SHOUTOUT ' s Ohio's Super Station
Beijing In "Wartime Emergency M...
SOCIAL Pearl Jam For nearly two months, the Chinese capital,
a city of more than 20 million people, did
Better Man : @kpbs @kpbs
ALARM
Sat, Jun 13, 10:39 AM
CALL US Coldplay I I
A Sky Full Of S To Combat Disparities, Black Chu... MY FIRST DAY/
EMAIL US Families stood in line wearing masks. White
pop-up tents sheltered health care worke.
SETTINGS ckl OVID coro

Jacebs jacapps”
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Strong, Clear, Consistent Promotion

Stay connected at home.

aok PD

AmmNA s

G0 MOBILE. DOWNLOAD NOW !

Ask your smart speaker to “Play NP R”

f @ﬁﬂl ROGK 92.9™ 4 ek _
“"',“5"—,_, e jacapps
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Prepare to Be Everywhere
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HOW TO LISTEN TO US

UPDATEL S =

.........................

..........................
.......................
............

vvvvvvvvvvv

.................

amazon alexa

Radio | Desktop | Mobile | Smartspeaker | Listen Anywhere

There are many ways you can enjoy Star 104.5, at home, in your car, or on the go...

jacapps”
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Take Your Station on Vacation This Summer
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"Push” Activates Listening, Contests, Breaking News

Jacebs
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No Service & 3 100% =

bk

Wednesday, June 6

10:40 AM

‘Vermont Edition :

A new Vermont law will provide a $10,000
reimbursement to out-of-staters who move here
to work remotely. The plan has buzz — and we
want to know what you think about it ﬁ

Press home to open

No Service =

[l

Friday, June 8

(o= )

No Service &

Thursday, June 7

NOWDECATUR.COM Yesterday, 9:33 PM

Cardinals Hall of Famer Red Schoendienst
Passes Away at Age 95. Open for More.

% NOWDECATUR.COM Yesterday, 3:16 PM
Decatur Mayor to join HSHS St. Mary's Hospital

Foundation Open for More. ,
e Y

Press home toopen

jacapps”
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The Car Is Still King




But WFH Is Here to Stay
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Limited Time Offer

Buy an app, get a skill

= Contact Sari Zalesin, Director of Business Development

sari@jacapps.com //248-530-6018 -
Jacebs jacapps”
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mailto:sari@jacapps.com

The Mobile Opportunity for Radio
in Challenging Times

How Apps & Smart Speakers Are
Changing the Way We Listen to Radio
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